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ABSTRACT

The usage of social networking sites like Instagram, Facebook, etc has been increasing due to their easy access 
and availability. Taking into consideration the negative impact it is having on psychological and physical well-be-
ing being the research study was conducted was appropriate questionnaires designed for specific variables. The 
study primarily focuses on understanding the direct impact of social media on automatic negative thoughts and 
body image in young adults using a correlation approach on 198 participants selected randomly from mainly the 
urban population. Another small sections in the study also aim at understanding the differences in the impact of 
social media seen in males and females, and also between young and middle-aged adults, using the same sample. 
Results revealed a positive correlation between the increase in the use of social media and automatic negative 
thoughts and body image dissatisfaction. The further results are discussed in detail in the study.
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Introduction
Overview of Social Media Usage in Young Adults

In today’s times, social media has been an important and undi-
visable part of our lives for people of all age groups, providing scope 
and means for communication, self-expression, entertainment, and 
information consumption, offering users the ability to connect with 
others, share their experiences, and engage with all forms of content 
that interests them. However, with the advancements in technology 
and the ease with which it can be accessed, it has been observed that 
individuals majorly fall in the age group of 18 to 25; the young adults 
are among the most widely influenced group of individuals. Even 
though the widespread use of social media has improved connectivity 
and has opened unmatched ways for people to continue their rela-
tionships with others, it has also paved the way for people to fall prey 
to major psychological and emotional devastation (Aslan, et al. [1]). 
The support, self-expression, and validation that social media offers 
cannot be denied, but on the other side, its contribution to online ha-
rassment, cyberbullying, and social isolation cannot be overlooked. 
One of the significant aspects of social media’s influence on young 

adults is the phenomenon of Automatic negative thoughts, primarily 
stemming from feelings of comparison (Vogel, et al. [2]). The contin-
uous exposure to glamour-filled images and lifestyles close to their 
idealistic ones is the primary manifesto followed by social media al-
gorithms, which they become familiar with through tracking activities 
across various other applications, that contributes in manifesting in 
the targeted individuals the feelings of inadequacy, lower self-esteem, 
and increased dissatisfaction with one’s life. People frequently engage 
in upward social comparison (Meier, et al. [3]), which involves com-
paring oneself to people they believe to be more successful, attractive, 
socially desirable, and adequate. Individuals may experience exces-
sive pressure to maintain a beautiful and socially acceptable online 
presence, which can exacerbate worry, stress, and a fixation on one’s 
appearance. 

Automatic negative thoughts, or ANTs, are the unplanned, in-
voluntary, and frequently illogical ideas that come up in reaction to 
circumstances, events, or perceptions (Kitson [4]). These thoughts, 
which affect a person’s feelings, actions, and general sense of mental 
well-being, are frequently negative, self-critical, and upsetting. A fun-
damental feature of cognitive-behavioral theories, ANTs are especial-
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ly relevant when discussing anxiety, depression, and problems with 
self-esteem. They frequently adhere to cognitive distortions (Yurica, 
et al. [5]) that cause people to adopt an unduly negative perspective 
of themselves and their situation, such as overgeneralization, person-
alization, and catastrophizing. Concerning social media usage the fre-
quency of ANTs is majorly set in by the constant, and unmanaged expo-
sure to the idealized illusion created by validation-seeking behaviors, 
appearances, and control over all aspects of the flawless lives lived 
by people around them, influencers, or even celebrities are likely re-
sponsible for fueling the feelings the body dissatisfaction, self-doubt, 
and inadequacy amongst people. Young adults, still at a moldable age, 
also moving forward with the societal and cultural beauty standards 
when exposed to all sorts of filtered and edited images come across 
an unrealistically set idea of body image and beauty standards (Re, 
et al. [6]) which play an immense role in shaping individuals’ beliefs 
and thoughts about their body shape and size (Xie [7]). This scenario 
also excludes any room for the real-life set conditions of diverse skin 
tones, body types, and natural features, and its effect extends to great 
lengths, where people even indulge in unhealthy behaviors and meth-
ods to find a way for themselves to fit in the set standards. Not only do 
these behaviors promote body dissatisfaction and thoughts of anxiety, 
depression, loneliness, and sadness (Papapanou et al. [8]), but also 
one of the leading reasons for people to engage in unhealthy eating 
habits, often developing long-term eating disorders.

Rationale

In the recent past, social media has been able to earn the reputa-
tion of the most used and relied upon advancement. Along with the 
genuine gift of connection, it also brings with it the power of influenc-
ing culture. With the rise in the time and energy that people are ready 
to spend, particularly young adults, on WhatsApp, TikTok, Instagram, 
Snapchat, and others, their own beliefs of self-worth and evaluation 
have been affected tremendously. Only validating the glamorous and 
unfiltered lives has triggered a plethora of distorted and self-demean-
ing thoughts, the Automatic negative thoughts (ANTs) that are even-
tually seeping in and eroding all levels of self-worth and body satisfac-
tion. This has fostered concerns over rising mental health disorders, 
unmanageable stress, depression, and anxiety, along with a common 
and shared sense of body dissatisfaction among all young adults (Reer, 
et al. [9]). Determining at-risk persons and creating preventative 
mental health initiatives requires an understanding of the relation-
ship between social media use and the prevalence of ANTs and body 
image issues. The rationale for this study is thus the growing worry 
about the rising rates of anxiety, sadness, and disorders connected to 
body image among young adults as a result of their increased use of 
social media. Even though social media promotes self-expression and 
connections, there are negative cognitive and psychological effects 
present, especially when it comes to self-image, which requires more 
research. By examining this connection, the study hopes to provide 
further light on how young adults’ use of social media may influence 

the development or maintenance of unhealthy thought habits and 
body dissatisfaction.

Research Problem

A diverse range of research has been conducted on the crosstalk 
between increased social media usage and dissatisfaction with body 
image and mental health issues. However, some gaps still prevail, 
including the very limited focus that has been given to the automat-
ic negative thoughts and their relationship with social media usage 
and body dysmorphia, and even fewer of these have focused on the 
triggers that sustain automatic negative thoughts arising through the 
increased use of social media. It has also been widely accepted and 
agreed upon that such research, pointing towards social media evalu-
ation, portraying oneself in a glamorous light, maintaining and abiding 
by certain set beauty standards, is more for women than men. There-
fore, another gap in the study is the lack of participation of males, 
hindering research from understanding the effect of the thoughts and 
negative feelings stemming from men against themselves and their 
bodies because of the set image of handsomeness publicized on social 
media. The limitations of these studies to Westernized beauty stan-
dards and cultures are vast. The gap that arises due to the cultural 
and societal norms forcing people to fit in a certain set of boundaries 
when talking about beauty is also yet to be covered

Literature Review
An exploratory mediation analysis was conducted to assess 

whether comparison processes related to sexual attractiveness and 
self-assessment of sexual attractiveness mediated the relationship 
between image exposure and body dissatisfaction (Silva, et al. [10]). 
Although the mediation was not statistically significant, the study 
found meaningful associations among these variables. Further ex-
ploratory analyses suggested that individuals’ perceptions of their 
sexual attractiveness influenced their social comparison behaviors, 
and that the extent of engagement with Instagram content could pre-
dict levels of body dissatisfaction. The study (Charmaraman, et al. 
[11]) underscores the potential socioemotional health implications of 
social media exposure, especially when adolescents engage with con-
tent featuring celebrities. The researchers highlight the necessity for 
parents, educators, and practitioners to be vigilant about the content 
that early adolescents are exposed to on social media. They advocate 
for interventions tailored to mitigate the adverse effects of such expo-
sure, aiming to promote a healthier body image among young users. 

The research (Jiotsa, et al. [12]) focuses on how frequently indi-
viduals compare their physical appearance to those they follow on 
social media platforms and how these comparisons relate to body 
dissatisfaction and the drive for thinness. The study’s findings reveal 
a significant association between the frequency of appearance-based 
comparisons on social media, increased body dissatisfaction, and a 
heightened drive for thinness. Individuals who regularly compared 
themselves to others on social media platforms were more likely to 
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experience negative body image perceptions and a stronger desire to 
achieve a thinner physique. These results underscore the influential 
role of social media in shaping body image attitudes among young 
adults. The study highlights the importance of developing interven-
tions aimed at reducing the prevalence of appearance-based com-
parisons on social media to promote healthier body image percep-
tions and mitigate the risk of developing body image disorders. The 
study reveals that increased time spent on Instagram is associated 
with heightened body image concerns and greater self-objectification 
among young women (Fardouly, et al. [13]). 

This relationship is mediated by two key factors: the internaliza-
tion of societal beauty standards and the tendency to make appear-
ance-based comparisons with others. In essence, frequent Instagram 
use may lead individuals to adopt and internalize unrealistic beauty 
ideals, prompting them to compare their appearances to those por-
trayed on the platform. These comparisons often result in dissatis-
faction with one’s body and an increased focus on self-objectification. 
The authors emphasize the importance of addressing these mediat-
ing factors when developing interventions aimed at mitigating the 
negative impact of social media on body image. By fostering critical 
awareness of beauty ideals and reducing the propensity for appear-
ance-based comparisons, it may be possible to alleviate some of the 
adverse effects associated with Instagram use. The study also con-
tributes to a growing body of literature highlighting the complex in-
terplay between social media engagement and body image concerns, 
underscoring the need for strategies that promote healthier social 
media consumption habits among young women.

The study the following study (Marques, et al. [14]) explored the 
bidirectional relationship between social media engagement and 
body dissatisfaction among adults. Utilizing data from the New Zea-
land Attitudes and Values Study, the researchers analyzed responses 
from 6,258 participants aged 19 to 92 over five years (2015–2019), 
revealing a significant, albeit small, bidirectional association: in-
creased social media use predicted higher body dissatisfaction one 
year later, and vice versa. Notably, this reciprocal relationship was 
evident in women but not in men. When examining age groups, the 
pathway from social media use to subsequent body dissatisfaction 
was significant across all ages. However, the reverse—body dissatis-
faction leading to increased social media use—was significant only 
among middle-aged and older participants. These results suggest 
that the interplay between social media use and body dissatisfac-
tion extends beyond adolescence, affecting adults across various age 
groups. The study underscores the importance of promoting positive 
social media engagement strategies to mitigate body image concerns 
in the broader adult population. In their study titled “Instagram Use 
and Body Dissatisfaction: The Mediating Role of Upward Social Com-
parison with Peers and Influencers among Young Females,” Pedalino, 
et al. [15] investigated how different types of Instagram engagement 
influence body dissatisfaction in female adolescents and young wom-
en. The research specifically examined the roles of browsing, com-

menting, and posting behaviors, and how upward social comparisons 
with peers and social media influencers mediate these relationships. 
The study found that browsing Instagram was positively associated 
with body dissatisfaction, with upward social comparisons acting as a 
mediating factor. This suggests that passive consumption of content, 
particularly when it involves comparing oneself to others perceived 
as more attractive or successful, can lead to increased dissatisfaction 
with one’s own body. Conversely, active behaviors such as comment-
ing and posting did not show a direct correlation with body dissat-
isfaction. Furthermore, the research highlighted that comparisons 
with both peers and influencers contributed to body dissatisfaction. 
However, the impact of comparisons with influencers was more pro-
nounced, indicating that interactions with idealized representations 
on social media platforms may have a stronger influence on body 
image concerns than comparisons with peers. These findings under-
score the complex dynamics of social media use and its impact on 
body image among young females. The study emphasizes the impor-
tance of fostering critical awareness regarding the content consumed 
on platforms like Instagram and developing strategies to mitigate the 
negative effects of upward social comparisons. In their cross-cultur-
al study titled “The Relationships among Self-Worth Contingency on 
Others’ Approval, Appearance Comparisons on Facebook, and Adoles-
cent Girls’ Body Esteem,” Prieler, et al. [16] examined how adolescent 
girls’ reliance on others’ approval for self-worth and their tendency to 
compare appearances on Facebook relate to body esteem.

The study involved 1,819 adolescent girls from Israel and Ger-
many, aiming to explore these dynamics across different cultural 
contexts. The findings indicated that a higher dependence on others’ 
approval for self-worth was associated with more frequent appear-
ance-based comparisons on Facebook. These comparisons, in turn, 
were linked to lower body esteem among the participants. Notably, 
the pattern of these relationships was consistent across both Israeli 
and German cohorts, suggesting that the impact of social media on 
body image concerns transcends cultural boundaries. These results 
underscore the significant role that social media platforms like Face-
book play in shaping adolescent girls’ perceptions of their bodies. The 
study highlights the importance of fostering self-worth that is inde-
pendent of external validation and encourages critical engagement 
with social media content to mitigate its potential negative effects on 
body esteem. In the review article, “Social Media and Body Image: Re-
cent Trends and Future Directions,” Cohen, et al. (2021) examine the 
evolving landscape of social media and its impact on body image con-
cerns. The authors highlight the unique features of various social me-
dia platforms, such as Instagram, Facebook, and Snapchat, and how 
these features facilitate appearance-focused behaviors and content 
sharing. They discuss the role of visual-centric platforms in promot-
ing idealized body standards and the prevalence of appearance-relat-
ed comparisons among users. The review also addresses the psycho-
logical mechanisms underlying the relationship between social media 
use and body dissatisfaction, including social comparison processes 
and internalization of societal beauty ideals. Cohen et al. emphasize 
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the need for future research to consider platform-specific features 
and user behaviors to develop targeted interventions aimed at miti-
gating the negative effects of social media on body image.

Objectives
Primary Objectives

To investigate how the engagement in social media applications is 
heightened in the lives of young adults. 

To study social media’s contribution to the inculcation of nega-
tive perceptions of self, leading to the distorted image of self and ex-
aggerated thought patterns. The following study is a cross-sectional, 
correlational approach to finding the impact of social media usage on 
automatic negative thoughts and body image, primarily in the lives of 
young adults. The variables used in the study are: 

•	 Independent Variable (IV) = Social Media Usage (SMU) 

•	 Dependent Variable (DV) = Automatic Negative Thoughts 
(ANT); Body image dissatisfaction

Secondary Objectives

To study the impact of social media exposure on body dissatisfac-
tion and consequently on stemming the feelings of comparison and 
negative affect in young adults. The study investigates whether the 
subjection to idealized body images on social media negatively influ-
ences dissatisfaction with own body because of the automatic nega-
tive thoughts that originate. To understand if gender has any role to 
play in how the elevated use of social media negatively affects the per-
ceptions of body image and body dissatisfaction. To also understand 
the impact of age on social media exposure, body dissatisfaction, and 
the development of automatic negative thoughts.

Hypothesis of the Study

Through this study, the following two hypotheses and being test-
ed:

•	 “The elevated use of social media by the young adults shows 
a positive correlation with the development of automatic negative 
thoughts and distorted perceptions of self and body image.”

•	 “The impact of heightened social media usage among differ-
ent gender and age groups.”

Methodology
Research Design

The study aimed at understanding the impact on different age and 
gender groups on the development and reinforcement of automatic 
negative thoughts and distorted perceptions of body image, following 
a cross-sectional and correlational research design due to an elevated 
use of social media applications. The study divided the entire collect-
ed sample into 2 groups based on gender, Males and Females, and also 

into another 2 groups based on age, the individuals falling in the age 
range of above and below 25. For the two groups, a cross-sectional 
research design is followed to understand the potential differences 
that may arise in the results due to age and gender groups. The major 
approach used is the correlational research design for finding the pri-
mary results of the study, i.e., to understand the relationship between 
the selected independent and dependent variables, Overusage of so-
cial media, Automatic negative thoughts, and Body image.

Participants

To understand the impact of social media usage on automatic neg-
ative thoughts and body image, a sample size of almost 200 partici-
pants was taken. Randomised sample collection was done, spreading 
the survey mainly to the urban population. The participants below 
the age group of 25 years were mostly college students, and the par-
ticipants above 25 years of age were both college students and work-
ing individuals.

Instruments

The study aims at understanding three variables, the indepen-
dent variable, impact of social media usage, for which the Social Net-
work Addiction Scale, by Shahnawaz and Rehman. The questionnaire 
consists of 21 questions measured on a Likert scale. The participants 
were made to choose between options from Strongly Disagree to 
Strongly Agree, marked on the following basis: 

1.	 Strongly Disagree, 
2.	 Disagree, 
3.	 Somewhat Disagree,
4.	 Neutral, 
5.	 Somewhat Agree, 
6.	 Agree, and 
7.	 Strongly Agree. 

The second variable, dependent variable, was the Automatic neg-
ative thoughts, for which the Automatic Negative Thoughts question-
naire, comprising 30 questions on a Likert scale, was developed by 
Kendall and Hollon. The participants chose between 5 options, rang-
ing from Strongly Disagree to Strongly Agree, that were marked as 
Strongly Disagree: 

1.	 Point, Disagree 
2.	 Neutral
3.	 Agree
4.	 Strongly Agree

The third variable, also a dependent variable, was Body image, 
for which the Body Shape Questionnaire was used. The questionnaire 
developed by Evans and Dolan consists of 16 questions. The question-
naire is also scored on a Likert scale, with the participants choosing 
from the options ranging from Never to Always, with the following 
scores: Never: 
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1.	 Rarely: 
2.	 Sometimes: 
3.	 Often: 
4.	 Very often:
5.	 Always

Procedures

The three questionnaires used for data collection, the Social net-
work addiction scale, the Automatic negative thoughts questionnaire, 
and the Body Shape questionnaire, were compiled into a survey form 
which was distributed randomly to the urban population, involving 
people of both genders, and following no criteria for age for data col-
lection. It took an average of 20 minutes for the participants to finish 
filling out the survey. However, there was no time limit. The partici-
pants’ information was kept confidential, and anonymity was main-
tained. The participants had the liberty to withdraw from the survey 
whenever they wanted.

Data Analysis

After the data collection was completed, the scores were coded. 
The three questionnaires used were compiled into one post coding, 

and using the Jamovi software, the data was analysed. Since the re-
search followed a cross-sectional and a correlational research design, 
in the software, for the coded data, first, the correlation between the 
three variables, Social media, Automatic negative thoughts, and Body 
shape, was found. The research was also divided into two groups to 
find the potential age and gender differences in the impact of social 
media usage on automatic negative thoughts and body shape percep-
tions. The groups for gender were Male and Female, and the groups 
for age were individuals above the age of 25 and individuals below the 
age of 25. Since the data was found to not be normally distributed and 
was highly skewed, therefore, for running the comparisons between 
the two groups, Mann Whitney U Test, the non parametric equivalent, 
was used. The correlation matrix presents the relationships between 
Social Media Usage, Automatic Negative Thoughts, and Body Image 
using Spearman’s rho, a non-parametric measure since the collected 
data is not normally distributed, which assesses the direction and 
strength of associations between variables used for the research.

Results
Descriptives 

(Table 1).

Table 1.
Descriptives

Age in numbers Gender SMT ANTS TOTAL BODY IMAGE TOTAL

Mean

0 0 78 69.6 36.2

0

1 71 69.4 37.4

9

1 0 77 67.9 40.5

6

1 80 71.7 42.3

8

Median

0 0 78 65 28

1 62 61.5 32.5

5

1 0 79 67 36

0

1 79 67 39

Standard deviation

0 0 26 27.2 21.5

7

1 25 25 16.4

6

1 0 24 27.8 20.8

0

1 25 30.9 20.7

5
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Correlation Matrix 

The correlation matrix presents the relationships between Social 
Media Usage, Automatic Negative Thoughts, and Body Image using 
Spearman’s rho, a non-parametric measure since the collected data is 
not normally distributed, which assesses the direction and strength of 
associations between variables used for the research (Table 2). 

Table 2.
Correlation Matrix

SM ANTS BODY IMAGE

SMT

Spearman’s — 0.42

rho

df — 195

p-value — <.001

ANTS TOTAL

Spearman’s rho —

df —

p-value —

BODY IMAGE 
TOTAL

Spearman’s rho 0.56 0.633 —

1

df 195 195 —

p-value <.00 <.001 —

1

Social Media Usage and Automatic Negative Thoughts: A pos-
itive correlation of moderate effect (r = 0.420, p < .001) indicative of 
with the increase in the engagement of individuals in social media 
sites, the frequency of automatic negative thoughts also tends to rise. 
This suggests that individuals who spend more time operating social 
media may be more prone to negative and distorted thought patterns, 
which can either be explained by the possibility of being exposed to 
the glamorous and edited lives of people they seem to follow that in-
culcates a sense of comparison or self hate or possibly due to other 
stressors which might be associated with increased social media use.

Social Media Usage and Body Image: A positive correlation with 
a stronger effect, (r = 0.561, p < .001) is suggestive of the poor body 
image is linked to an increased amount of time spent on social media. 
This could indicate that repeated and prolonged social media expo-
sure, especially to idealized and filtered body standards, may contrib-
ute to dissatisfaction with one’s own body or wrong perceptions of an 
idealized body type, leading to increased self-loathing, self-criticism, 
and concerns about appearance.

Automatic Negative Thoughts and Body Image: The stron-
gest correlation (r = 0.633, p < .001) between negative thoughts and 
body image concerns was found. This suggests that individuals who 
frequently experience automatic negative thoughts are also more 
likely to have poor body image perceptions. Since automatic nega-

tive thoughts often involve self-criticism and distorted thinking, this 
strong relationship implies that cognitive distortions might play a 
critical role in shaping negative body image. The results indicate 
that social media usage, negative thinking patterns, and body image 
concerns are intertwined, i.e., an increase in the time spent on social 
media may contribute to both the development of automatic nega-
tive thoughts and body image dissatisfaction. Furthermore, negative 
thinking patterns appear to have a particularly strong influence on 
body image concerns, suggesting that cognitive factors may be an 
important mechanism in understanding body image issues among 
young adults.

Independent Samples T-Test for Gender Groups 

(Table 3)

Table 3.
Independent Samples T-Test for Gender Groups

    Statistic p

SMT
Mann-Whitne 4555 0.94

y U   7

ANTS TOTAL
Mann-Whitne 4436 0.7

y U   8

BODY IMAGE Mann-Whitne 4275 0.42

TOTAL y U   9

Social Media Time: Mann-Whitney U = 4555, p = 0.947: The 
p-value of 0.947 is much greater than 0.05, indicating that there is 
no significant difference in social media usage between males and fe-
males.

This means that the two groups spend almost the same amount of 
time on social media, and any small differences observed in the data 
can be explained through random chance events and do not hold any 
meaningful interpretation.

Automatic Negative Thoughts: Mann-Whitney U = 4436, p = 
0.708: The p-value of 0.708 is also much greater than 0.05, suggesting 
that there is no significant difference in automatic negative thoughts 
between the two groups. Thus, the two groups are equally prone to 
developing negative thoughts when exposed to specific stimuli.

Body Image: Mann-Whitney U = 4275, p = 0.429: The p-value 
of 0.429 is still above 0.05, meaning that there is no statistically sig-
nificant difference found in the body image concerns between males 
and females, suggesting that both groups are equally invested in their 
body shape and image perceptions.

Independent Samples T-Test for Age Groups 

(Table 4)
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Table 4.

Independent Samples T-Test for Age Groups:

Statistic p

SMT
Mann-Whitne 3210 0.08

y U 8

ANTS TOTAL
Mann-Whitne 3807 0.98

y U 1

BODY IMAGE Mann-Whitne 3380 0.22

TOTAL y U 0

Social Media Time: Mann-Whitney U = 3210, p = 0.088: The 
p-value of 0.088 is slightly above the 0.05 threshold, suggesting only a 
weak possibility of a difference, if any, though it is not strong enough 
to be considered insignificant enough to be able to draw any reliable 
conclusions.

Automatic Negative Thoughts: Mann-Whitney U = 3807, p = 
0.981: The p-value is extremely high (0.981), suggesting that both 
age groups (above and below 25) react almost similarly to negative 
thoughts triggering stimuli. The age range an individual is in does not 
seem to influence the possibility of developing or not of automatic 
negative thoughts.

Body Image: Mann-Whitney U = 3380, p = 0.220: The p-value of 
0.220 is also above the 0.05 significance threshold, again suggesting 
no significant difference between the two groups. The two groups 
both seem to be driven by the thoughts of their body image and may 
experience discomfort and complaints when their own body types do 
not seem to match with their idealized body figures.

Interpretation
The results obtained from the study showed a positive correla-

tion between the three variables, social media usage, automatic neg-
ative thoughts, and body image perceptions, suggesting that with an 
increase in the amount of time spent on social media, the possibility 
of developing automatic negative thoughts is exceptionally high. The 
results also showcased that as there is an increase in the engage-
ment with social media apps and an increase in the automatic neg-
ative thoughts, individuals’ body image perceptions are impacted in 
the same direction. It can be interpreted that as the time and energy 
spent on social media apps is increasing, and they are being exposed 
to visual media that portrays a blend of a very perfect lifestyle, and 
idealized body images, they are bound to experience the development 
of negative thoughts, primarily originating automatically. These neg-
ative thoughts are the result of the influence individuals find them-
selves trapped in as they enter the social media world, where the illu-
sion of being flawless is ruling. 

With the advancement and exponential spread of social media 
usage and access, every individual is in some way or the other fallen 

prey to these thoughts, comparing ones’ originality to the world on 
their social media apps, leaving no room for self-acceptance due to 
diversity in skin colour, body shape, and body type. Every individual is 
craving their ideal body image and shape, and has developed immense 
dissatisfaction with what their body is already like. Even though the 
ideal way to get over any experienced body dissatisfaction is to accept 
their current body shape and strive to get better but one interpreta-
tion to the results can also be that with an increase in the usage of so-
cial media and getting exposed to the faultless images of influencers, 
and celebrities triggers the feelings of comparison and if the current 
body type seems too out of shape or that the negative thoughts are 
giving rise to increased body dissatisfaction then it can also be seen as 
the reason for people to start making an effort towards their expected 
body shape which may in future yield a positive impact.

An additional cross-sectional study was also conducted to study 
the difference between males and females in the impact of social me-
dia usage on automatic negative thoughts and body image. The results 
showed no statistically significant difference in the data of the two 
groups. It is a very expected pattern of thought that being exposed to 
an ideal body type and shape would impact females more than males. 
However, with the obtained results, it can be interpreted that both 
groups, males and females, with exposed to idealised and flawless 
body shapes and images, mainly due to an increase in the usage of 
social media, both groups experience a sense of dissatisfaction with 
their own body type. Another cross-sectional study was conducted 
to examine the difference in the mindset of people below 25 (18-25 
years) and above 25 (26-40 years) years of age related to social me-
dia-driven automatic negative thoughts and body image. Similar to 
the cross-sectional study on gender, the results obtained in the two 
groups were statistically insignificant, suggesting both age groups are 
equally bothered when exposed to the exceptional body image. From 
this result, it can also be interpreted that the earlier notions of only 
the young adults being affected by how their body looks, and that the 
middle-aged people aren’t as concerned, are also falsified. It can be 
interpreted that in recent times, with the access of social media to ev-
eryone and when people of all age groups showcase an exquisite body 
shape and image, all individuals are equally affected if their current 
body shape and their ideal body shape aren’t in sync which may prove 
reason for people of all groups to make an effort towards achieving 
their longed body shape [17-30].

Ethical Considerations
Informed Consent

After the participants were chosen for the research study, they 
were given a complete understanding of the research purpose, the 
topic, and the areas being measured through the survey. They were 
given a complete explanation about the study, and the data collection 
only proceeded once the participants’ queries were answered and 
they were ready to participate in the study.
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Confidentiality

The demographic details collected during the procedure of data 
collection were kept confidential with utmost sincerity. No personal 
information of the participants was mishandled or shared further.

Voluntary Participation and the Right to Withdraw

Every participant was informed well in advance about their rights 
during the study. The participation was completely voluntary, and the 
participants had the freedom to withdraw from the research study 
whenever they wished.

Fair and Inclusive Participant Selection

No bias in data collection. A fair, randomised method of data col-
lection was used, and all participants interested in the study were giv-
en an equivalent chance to participate.
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